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DIPLOMA 2008

Between march & june 2008, | develop

my Diploma at AUDI AG (Ingolstadt).

Study:

Since the 60's , the society is emancipating
slaves of institutions like family, religion,
social classes...It build up a society with a
new of life drived by new codes
communicated by the media.

Today, people are looking for identity
(personality) , they want to give a new
meaning of their life. We are in the culture
of the present in society where everything is
moving and changing fast. We are built to be
in the trend and extremely performant.
Everything has to be efficient, fast,
performant and new...

The AUDI RSK is made for 2050 where we
leave with ecological, meanful and efficient
products made by a society focus on their
personal identity.
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narcissistic and - ;
hedonism there we
have a new human
product.

plastic surgery, fitness, tattoos, objects...
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The RSK has a hydrogene engine which is producing
electricity for the Quattro engine system.

Based on sociological studies, We can imagine a N,
world rules by capitalism. Audi AG, against gaz ALV 1))
pollution, will be own producer of hydrogen 07 o
energy for their cars. Quality and Culture

of the brand, that's what we are going to sale...
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Solar panelifordevices when the angine isoff

artificial

long hood for hydrogen tank @
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Eletric engine, one perwheel (= - > || 6 oo o fe Ty




IN AN OTHER CONFIGURATION: IT'S CALL, HOW TO TEACH THE CUSTOMER THE FEELING?. BRING THE FUTUR CUSTOMER TO AN AMAZING EXPERIENCE.
RACE TRIP, LIKE A SMALL PARIS - DAKAR, WITH A PROFESSIONAL PILOT AND 4 FUTUR CUSTOMERS OF THE BRAND TO DISCOVER THE POTENTIAL OF THIS NEW VEHICLE.
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LIGHT AND SPORTY WAS THE KEY POINT OF THE DESIGN FOR AN ADVANCE PROPOSAL. SEDAN, ALLROAD OR LIMOUSIN, THE HAS TO BE ICONIC TO SYMBOLISE A NEW RELATIONSHIP CUSTOMERS... (-_,@_ _)(—‘)
















2 - General Motors sponsored project

2007 - Cadillac project based on the Chevrolet VOLT concept (GM - Detroit,MI)
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interior concept
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44« THANK YOU FOR WATCHING!




KEVIN NOUGAREDE




